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Marketing Plan for Your Business

Comprehensive Marketing Plan for Driving Foot Traffic to Store Locations
Client Profile:

« Business Type: Local Stores (Gyms, Restaurants, Candle Shops, etc.)
o Goal: Drive Foot Traffic
« Budget: $4,999 to $9,999 per month

With your budget of $4,999 to $9,999 per month and a focus on attracting significant
foot traffic to your locations across the nation, we've designed a targeted strategy that
is perfectly aligned with your goals. Our approach will begin with Facebook Advertising
and Email Marketing, progress to Social Media Marketing, and culminate with Video &
Photography and Influencer Marketing. This strategy is a well-orchestrated system,
each part enhancing the others to create the ultimate marketing synergy for your
service-oriented business.

Phase 1: Facebook Advertising and Email Marketing - Engaging and Building a
National Audience

Facebook Advertising: We'll start with highly targeted Facebook Ads. The
platform's nationwide reach and demographic targeting make it an ideal tool for
reaching a broad audience across the country. These ads will highlight the
unigue aspects of your services and direct potential clients to your locations.

Email Marketing: Alongside Facebook Advertising, we will implement an
engaging email marketing campaign. This will involve sending newsletters,
service updates, and exclusive offers directly to your audience's inboxes, keeping
them informed and interested in your offerings.
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Phase 2: Social Media Marketing - Enhancing Online Presence and Customer
Engagement

Social Media Marketing: The next step involves a comprehensive social media
strategy. Utilizing platforms like Instagram, Twitter, and LinkedIn, we will create
and share content that resonates with your target audience. This continuous
engagement will build brand awareness and keep your company at the forefront
of potential customers' minds.

Phase 3: Video & Photography and Influencer Marketing - Showcasing Services and
Expanding Reach

Video & Photography: High-quality video and photography will be crucial in
visually showcasing your services. This content will be used across various
platforms, including social media and email campaigns, to tell your brand’s story
in a compelling and engaging way.

Influencer Marketing: Finally, we'll incorporate influencer marketing.
Collaborating with influencers who align with your brand values and have a
significant following will help you reach a wider audience. These influencers can
authentically promote your services, creating a ripple effect that drives more foot
traffic to your locations.

By integrating these elements - starting with the targeted reach of Facebook Ads and
the personalized engagement of Email Marketing, followed by the broad appeal of
Social Media Marketing, and the compelling storytelling of Video & Photography, all
amplified by the influential power of Influencer Marketing - we will create a dynamic
marketing system. This system is not just designed to increase visibility but also to
generate significant foot traffic to your locations nationally.

Overview: This marketing plan is designed to significantly increase foot traffic to your
store locations by leveraging a multi-channel digital marketing approach. The strategy
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integrates Facebook Ads, email marketing, social media marketing, video &
photography, and influencer marketing to ensure maximum reach and effectiveness.

Detailed Marketing Plan

Phase 1: Facebook Advertising and Email Marketing - Engaging and Building a
National Audience

Facebook Advertising:

« Objective: Drive targeted local traffic to the store and increase foot traffic.
o Actions:
o Audience Targeting:
= Utilize Facebook’s advanced targeting options to focus on local
audiences within a specific radius of your store location.
= Create Custom Audiences based on users' interests, behaviors, and
demographics related to your services.
o Ad Campaign Structure:
=  Awareness Campaign: Use engaging video ads and carousel ads to
introduce your store to a local audience. Highlight unique features
and current promotions.
= Consideration Campaign: Encourage potential customers to visit
your store with offers, discounts, and special events.
= Conversion Campaign: Retarget users who have interacted with
previous ads or visited your website, offering limited-time
promotions to incentivize visits.
o Ad Creative and Copy:
= Develop high-quality visuals and videos showcasing your store and
its offerings.
=  Use compelling copy that highlights the benefits of visiting your
store, includes customer testimonials, and strong calls-to-action
(CTAS).
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Email Marketing:

« Objective: Nurture potential customers and drive them to visit your store.
o Actions:

o Email List Building: Collect email addresses through website sign-ups, in-
store promotions, and social media campaigns.

o Personalized Campaigns: Develop email campaigns tailored to customer
preferences, including exclusive offers, upcoming events, and new product
arrivals.

o Automated Sequences: Implement automated email sequences to
welcome new subscribers, share store updates, and send reminders about
promotions and events.

o Engaging Content: Include strong CTAs in emails to encourage visits, such
as “Visit us today for a special discount!” or “Join us for an exclusive event.”

Phase 2: Social Media Marketing - Enhancing Online Presence and Customer
Engagement

Social Media Marketing:

« Objective: Engage with the local community and drive foot traffic through social
media.
« Actions:

o Content Strategy: Develop a content calendar for regular posts on
Instagram, Facebook, and Twitter. Share content that showcases your
products and services, highlights customer experiences, and promotes in-
store events.

o Engagement: Actively respond to comments, messages, and mentions to
foster a sense of community and build relationships with followers.

o Local Hashtags: Use local hashtags to increase the visibility of your posts
among the local audience.
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o Contests and Giveaways: Run contests and giveaways to increase
engagement and attract more followers to your social media pages.

Phase 3: Video & Photography and Influencer Marketing - Showcasing Services and
Expanding Reach

Video & Photography:

« Objective: Create visually compelling content that attracts and engages your
target audience.
o Actions:
o Professional Shoots: Conduct professional photo and video shoots of your
store, products, and services.
o Content Creation: Develop a series of videos showcasing store events,
customer testimonials, and product highlights.
o Social Media and Website Integration: Utilize this content across social
media platforms, your website, and in email marketing campaigns to
enhance engagement and drive traffic.

Influencer Marketing:

« Objective: Leverage influencer reach to promote your store to a broader
audience.
o Actions:
o ldentify Influencers: Find local and national influencers who align with
your brand values and have a significant following in your target market.
o Collaborations: Partner with these influencers to create authentic content
that promotes your store and its offerings.
o Campaign Execution: Run influencer campaigns where influencers visit
your store, share their experiences, and encourage their followers to visit.

Implementation Steps

1(800)225-2063
startwinning@americanmarketing.agency

5 www.americanmarketing.agency



~  AMERICAN
MARK=TING

1. Quiz-Based Landing Page Setup:
o Develop and launch the quiz-based landing page to capture detailed
customer information and preferences.
o Integrate the quiz results with your marketing strategy to tailor the
campaigns accordingly.
2. Ad Campaign Launch:
o Create and launch Facebook ad campaigns for awareness, consideration,
and conversion stages.
o Monitor and optimize ad performance based on real-time data.
3. Email Marketing:
o Segment your email list and create personalized email campaigns.
o Implement automated email sequences and track performance.
4. Video & Photography:
o Conduct professional photo and video shoots.
o Develop and distribute visual content across all marketing channels.
5. Social Media Strategy:
o Develop a content calendar and engage with followers.
o Run targeted social media ads and leverage influencer partnerships.
6. Analytics and Reporting:
o Set up tracking tools and generate regular performance reports.
o Use data to make informed adjustments to campaigns.

Conclusion

By implementing this comprehensive marketing plan, your local business will build a
strong online presence, attract targeted local traffic, and drive significant foot traffic to
your store. This approach ensures that your marketing efforts are directly aligned with
your business goals and target audience, maximizing return on investment and
achieving sustainable growth.
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